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Communication 1n a
connected world




Internet presence

Visibility Source of viral content
Placement Interaction
Communities Connectivity
Information Engagement
Sales Communication




Digital Communication

Exchange of messages of value (I'T, entertainment
or sales) to consumers, customers, partmers and
soclety 1n general by making use of available digital
tools m order to achieve connection and trust with
users.




Tools
of the digital
ecosystem
] e

Strategy
Digital




> Design freedom
2 Space to work on reputation and credibility

2 Space for your philosophy and purpose

QUIENES SERVICIOS CAMARAS :
SOMOS TRANSVERSALES ~ SECTORIALES ~ SECCIONALES EVENTOS CONTACIENOS

Destacados ANDI

Balance 2022 - Perspectivas 2023
El 76% de las zonas francas del pais

manifiestan interés en presentar un 8°. Congreso Empresarial Colombiano

plan de internacionalizacién, segun - CEC
la Camara de Usuarios de Zonas
Francas de la ANDI Eventos ANDI

En Colombia actualmente hay

4 zonas francas

Practicas Estudiantiles CEAP

~

le julio de 2023. La Cz

Usuarios de Zonas Francas de la ANDI compartio

Bogota, 13

Informe de Gestion 2021-2022

los resultados del Informe de Internacionalizacion

Biblioteca Digital

Protocolo de Buenas Practicas en
materia de Competencia
Luzca bien siéntase
mejor, iniciativa de la
ANDI, cumple 15 afios Estrategia ANDI 2025
apoyando a paci...

La ANDI premia a las
empresas del futuro...

Ver mas

ANDI mé

Proyectos Especiales

En estos 15 anos. la iniciativa



Digital

Strategy,

2 A set of techniques applied to the
website to optimise 1ts ranking in
h enc I
search engines.

2 Long-term projection, higher
quality, greater effort, lower
costs over time.

andi colombia
< Todo Noticias Imagenes Videos Maps i Mas

Cerca de 863 resultados (0.18 segundos)
I Infobae
El presidente de la Andi hablé sobre el hundimiento de la

reforma laboral: “Colombia tiene una estructura laboral con
inmensos problemas que tienen que ser corregidos”

Bruce Mac Master cree que el proyecto debe ser moderna, completa, y bien hecha
para que pueda generar empleo

hace 2 semanas

(D) ANDI - Noticias
Noticias

En estos 15 afios, la iniciativa Luzca Bien, Siéntase mejor, ha atendido a 24.100
pacientes en 90 hospitales de 14 ciudades del pais

hace 1 semana

E ElPais

La ANDI y el Gobierno coinciden: la escasez de
medicamentos se ha sobredimensionado

Una paciente muestra las Gitimas pastillas que tenia de Duloxetina, un antidepresivo,

!/

erramient




]
2 Google Ads Campaigns

> It has a clear
objective:  to
capture leads

Google

A 4

curso de economia circular X !, G)
Noticias Imagenes Videos Gratis Shopping Libros Maps Vuelos

Cerca de 15,300,000 resultados (0.33 segundos)

Patrocinado

0 udemy.com
https:/www.udemy.com  §

Economia Circular: Nuevos Modelos hacia la Sostenibilidad |...
Encuentra tu instructor perfecto para cualquier IépICO 0 idioma para todos los niveles. Cursos:
Desarollo para Android, Android Studio, Disefio de apps para movil, Java, Firebase.

Patrocinado

o esan.edu.pe
https:/iwww.esan.edu.pe » esan ; sostenibilidad  §

Sostenibilidad - RSEI y Sostenibilidad

Especializate con una escuela lider. ESAN: Top 5 en Latinoamérica y nimero 1° del Pert. Lidera
acciones de sostenibilidad empresarial y consolida tu formacion profesional

Patrocinado

© programas.iberonex.com
https://programas.iberonex.com ; sostenibilidad > empresarial 3

Innovacién y Economia Circular - Certificate en 15 semanas

Orientado a profesionales con experiencia que quieran especializarse. iUItimas plazas!

Programa internacional. Posiciona la sostenibilidad en el centro de la estrategia...

Patrocinado

© onlineprofessionaluchicago.com
https:/iwww.onlineprofessionaluchicago.com

Economia Circular | UChicago - Programa Economia Circular
Curso Online de 8 semanas. Sesiones interactivas en vivo. Certificado Profesional Online

o up.edu.pe
" https:/www.up.edu.pe s egp » contactenos

Economia Circular - Inicio: Por confirmar
El objetivo del curso es desarrollar un pensamiento sistémico y sélido conocimiento conceptual
de la Economia Circular y sus herramientas de implementacion ...

edx.org
hitps:/iwww.edx.org » aprende ; economia-circular

Aprende sobre economia circular con cursos online | edX
Un curso online y gratuito podra ensefiarte sobre Ia fundacion para la economia circular, como
reciclar eficientemente, como gestionar el procesamiento de las ...

. aenor.com
https://ww.aenor.com > formacion > economia-circular  #

Encuentra tu curso en Economia Circular - AENOR
Ecodisefio, estrategias de adaptacion al cambio climatico... Haz un Curso de Economia
Circular y lleva estos conceptos al campo empresarial. jInférmate!

Q

Finance



2 Segmentation of the
database
> Downloadable content

2 Content strategy
*Newsletters
*Promotional campaigns
] ead nurturing emauils

*RRSS Emauls

(©) 972 094 240

md: 00

Soluciona. No intoxica

AHORRATE LOS PROBLEMAS

QUE LAS AVES TRAEN ATU LOCAL

ESPANTA AVES
PRO

Emite sonidos de diferentes
depredadores, ahuyentando a
las aves del area protegida

s

e —
ESPANTA AVES ESPANTA GALLINAZOS GLOBO HOLOGRAFICO
4L PRO 3D
Evita que las aves se posen o Emite sonidos altamente molestos para Genera miedo en las aves
aniden en el area protegida las aves. creando una ‘zona peligrosa” debido a la ilusion optica de sus
que las ahuyenta ojos grandes y amenazantes

72 094 240

m d ‘[eC h Tienda: Av. Arambura 888, Surquillo, Lima
ventas@mdtechperu.com / www.mdtechperu.com

Soluciona. No intoxica. Telefonos: (511) 222 - 1929

REPUTACION & INTANGIBLES

Actualizacion semanal

CORPORATE .
EXCELLENCE
CENTRE FOR REPUTATION LEADERSHIP
B /Esta semana presentamos los resuitados globales de Approaching The Future! &
Junto con la Global Alliance, este 13 de julio a las 13:00 h CEST, vamos a dar a conocer
los resultados globales de Approaching The Future - Trends in Reputation & Intangible

Assets. Puedes inscribirte aqui

Proximamente presentaremos los resuitados en Ecuador. ;Quieres conocer més?

Consulta nuestra ultima newsletter

@ Elindice 3D del Propésito

¢Puede medirse el propésito corporativo? Junto con DPMC te traemos el indice 3D del
Proposito. Se trata de una nueva métrica que aspira a integrarse como un indicador clave
que toda organizacion deberia utilizar para conocer el grado de vivencia del propdsito
corporativo, de modo similar a como se emplean indicadores como el ‘Net Promoter
Score’ (NPS) 0 el de reputacion global

Lee mas en Harvard Deusto

nvialo @T\veelea @Campsne

) Regresa el Capitan de los Intangibles

£l Capitén de los Intangibles estrena su tercera temporada. Para este primer episodio
contamos con un didlogo entre los codirectores del programa, Oriol Iglesias y Angel
Alloza, donde recorren los inicios de The Global CCO y explican el cambio de Chief
Communication a Chief Corporate Officer.

ORIOL
IGLESIAS

g
‘.mtiol

Escuchalo aqui

Si te gusta esta newsletter... Comparte y recomiéndanos!

Ayudanos a mejorar esta newsletter con tu opinion

Leading

by reputation.




> It 1s the dissemination of
your brand on social
networks, emails, SMS
messages, apps and others.

2 Better interaction with the
target audience 1s achieved




Tools
of the digital
ecosystem
]

Digital
strategy of

the
organisation







Our brand positioning has changed

qualtriCS.XM Winnin:g Zone

What @) What
Brand i
Positioning

The winning space must be @)
unique to competitors,

motivating to consumers and
ownable for the brand

Losing Zone Dumb Zone

What your
competitor
does best



From online to offline

' Carlo Navea Paredes agregé 2 fotos nuevas
Una cucaracha en mi pizza!
La historia no es grata, es nauseabunda. Pero pasé y algo se debe hacer.

La pizza que pedi a Domino's San Miguel tenia un bicho incrustado en la
masa, con las patas encima de la pasta de tomate. Un asco que de inmediato
retiré de mi mesa.

Me comuniqué con la cadena de pizzas que |a Unica solucion que me planted
fue enviarme otra "de cortesia" y con un tono acusador agregoé: "que raro que
haya encontrado una".

Obviamente le dije que no, que me mandara el dinero porque no pensaba
comer nunca mas una pizza de ellos.

A los 30 minutos liegd un repartidor y le entregué slide con el bicho. Su
respuesta me desconcerté mas adn.

Dijo que debia entregarie toda la pizza, por orden de un gerente llamado
Carlos, si queria mi dinero y se fue.

-AyGdenme a que esto, que no es solo maltrato al consumidor, sino que es un
atentado a la salud, no quede impune.

P ‘F'.'Jﬁ?_— ,




1er, Congreso
Iberoamericano DirCom

= EDITORIAL

i LOS SIETE ERRORES DE COMUNICACION
sl EN EL CASO DE DOMINO'S PIZZA PERU
coma virin &l mundo LA AUSENCIA DE UNA VISION ESTRATEGICA GLOBAL

Grimen que afecta la Imagen

‘nm“nicacin“ 96 la prasidenta de Argenting Lilion Zopoto
v El caso del fmcal Nsman ~~——

Directora

Quinto arroe. Doming’s Pizza emite

pundo comenicado
orma digital en el que, des f §

dirle disc ]

DESACERTADA Y
GESTION DE CRISIS -
QUE IMPACTA A
UNA MARCA

Elcs mir -]
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flac ente cua
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Sara Viica Angeles Vaidivia

Pierina Alva Veldsquez

Lucia Lisbeth Jara Larota

Hector Marclal Guispe Ttito

Thalia Sanchez
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THE WORLD’S MOST-USED SOCIAL PLATFORMS

RANKING OF SOCIAL MEDIA PLATFORMS BY GLOBAL ACTIVE USER FIGURES {IN MILLIONS)

GLOBAL OVERVIEW

FACEBOOK' 2,936

YOUTUBE?
WHATSAPP'*

IS, 1,023
1,000
EEEITT I /00

617
T 613
T, 598

582
T 564
BEITUCS 486

IENETT 133

IR 430

300

SOURCES: 1 ADVISORY:
COMPARABILITY: BY [* qre | ‘ HOOtSU'te

socia




Trends 1n social media

Video content is the king of the
publications

TikTok will continue to set the
standard on how to make content for social
media

Social networks are becoming
search engines

User-created content
is the protagonist




Objectives of social networks

25 to 34 years old . ﬂ Brand Awareness
Increase traffic and sales
26 to 35 WhatsApp Business, message management
years old Securing recurring sales
18 to 24 Visibility of product.s and.serwces
Interaction with users
years old
18 to 24 Generating engagement
years old Dynamic platform
25 to 34 g Key messages and value
years old Hashtags to create trends
25 to 34 m Professional presence, personal branding
years old Connecting to job opportunities
@ g Stadista: https://www.statista



http://www.statista.com/statistics/376128/facebook-global-user-age-distribution/

Our actions 1n

soclal networks
should help us

build trust




» Deloitte research has indicated that organisations

customer-focused companies record 60% higher
profits.

» A Motista study showed that consumers who have

a connection to the brand have a 3069% higher
lifetime value.

» A Zendesk survey indicates that 75% of
consumers are willing to spend more with

companies that offer an excellent customer
experience.




Buyer persona

Semi-fictional representation of our actual or potential customer

Where do we look for it?

* Pre-segmentation (we choose the
representative or 1deal profile)

* Social Networking

*  Questionnaires

* From experience

* Observation

e Statistics

e Database

Market research

* Google Trends

* Google Analytics




Lifestyles according to Arellano

Reactive Lifestyles

Proactive Lifestyles Sophisticated: Their level of income and education is high.

They are the most educated ones, many of them with a

Income . .
= full university degree.
a
A i ¥ 20 : - : :
& ,\\\’ 7, Progressive: Theirincome levels are varied and their level of
2 o & '\j education is similar to the average. Also known as
g5 S N w_ X
B N e entrepreneurs.
@ . ' P Conservative
C 4 A | Modern . : : :
ﬁyﬁ Formalist Modern: Theirincome levels are varied and not very high, with
: a similar level of education to the average. They actively seek
D AT to learn more.
E
<% Formalist: Theirincome level is varied and their level of
Modernity Men | women [ e Tradition education is similar to the average. They are warm and

Austere: They have a low level of education and low
socio-economic status. They are relatively poorer than
the average. They are called survivors and struggle
daily to obtain resources.

homely.
Conservative: Their income level is lower than the

population average. They are also stay-at-home mothers
and focused on caring for their families.

https://www.arellano.pe/los-seis-estilos-de-vida/



https://www.arellano.pe/los-seis-estilos-de-vida/

Good segmentation really attracts your target audience.
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Exercise 1: Identifying the Buyer persona

Approx. time: 15 minutes

Basic segmentation Psychography Behaviour Benefits sought
Name of the buyer: Social class: The social networks you use: Specific problems (buyer's):
Demographic data: Lifestyle according Usage rates: Brand perception:
Age: to Arellano: Very frequent
Life stage: fairly frequent frequent
Gender: infrequent infrequent
Ethnicity: not common
Religion: : : .
Income- Personality: User status with my brand (is a Needs covered by
featured fan of an account) the product:

Level of education:
Household size:

Brand loyalty (the brands
which consumes the most):




Example of the exercise

JORGE, chato powr

Age: 34 - Millennial

- Occupation: Business Manager

- Personality: Very sociable, practical in decision making but demanding with results.
From: Lima

Studies: Industrial Engineering

Look: He always wears elegant clothes to work as he usually has meetings with high
with top management.

According to Arellano classification: Sophisticated
Social networks: Instagram. Facebook

Jorge has a magnetic personality, he can sell you everything and has a great sense of humour. He is also very sociable
and sociable at work. He likes to dress well and attract the attention of girls and the admiration of everyone, so he
shows off his trips and the photos he has taken on his walks. He is anxious and restless, always moving from one place
to another and likes to be prepared for all the meetings he has. He is a bargain hunter and takes pride in this.



yourusername
Doral, Florida

Communication

formats



Types of content by format

I "

Content that

Direct
shows your : messages to
day-to-day Publications Stories the reached
activities audience
With
ducational
Improve the €
engge\r,nent Long content or
Public use Reels videos values on your

brand

~




Artificial Intelligence 1 our content

FREE Al TOOLS EVERYONE SHOULD TRY C

Chatbot Assistant |
for queries Personal Secretary
ChatGPT Trevor
@ Proofreader O 'tome Presentation Maker
|_Grammarly | ) )\ )
copy.ai Content Generator k Decision Maker
v | A J |__Rationale
o8
0"" Note-taker a Excel F |
L Otter.ai JI§ ) Excel Formula xeelrormuias
N ' Bot
o Workspace Organiser .
Mem find out about these useful Al tools and more!

Reads






What strategy should I use?

Content at the top of the
funnel facilitates
AWARENESS

Content in the middle of
the funnel facilitates
EVALUATION

Content at the bottom of
the funnel facilitates
CONVERSION

Unaware

Blog

Audio Podcast

Social Media Updates Video/Video Podcast
Infographics Microsite

Photographs Print Magazine/Newsletter
Digital Magazine/Book Primary Research

MOFU

Educational Resources
Quiz/Surveys
Discoutns/Offers/Loyalty club
Useful Resources
Downloads
Webinar/Events

Problem aware

Solution aware Product aware

Make PROSPECTS
problem aware and
solution aware

Convert problem aware
and solution aware
prospects into LEADS

New leads can now make
an informed purchase
decision

Most aware

Buyer feels the symptoms of
the problem

Buyer identified the problem

Decide what to do.

Some action is taken.



What kind of content should I create?

Bramstorming
e Tips e Podcast
e Videos * Article
e Live broadcasts * Webinars
e Tutorials e Phrases
* Gudes  Hacks
* Video/ Gif *  (Checklist
e Carousel * Long Video
* Magazines e Images
* E-books e Inspirational Characters
e Storytime  Tools
* Short videos e Infographics
= i = * Benefits  News
* Templates e Surveys
*  What you didn't know * Recommendations
e Games * Downloadable Pdf
e Short trends e Comparisons

M \ e (ase studies e Memes



Most followed on LinkedIn

Top 20 MosT FoLLoweD oN Linked (1) 2022

INFLUENCER NAME NO OF FOLLOWERS COUNTRY
1. Bill Gates 35.9 Million + UsA
o 2. Richard Branson 19.7 Million + UK
( : 3. leff Weiner 10.7 Million + usa
a rS 4, Arianna Huffington 10.15 Million + USA
5. Satya Nadella 10.06 Million + USA
6. Mark Cuban 7.57 Million + USA
® 7. Tony Robbins 7.24 Million + USA
8. Melinda Gates 7.18 Million + USA
S OCl 9. lack Welch 7.15 Million + USA
10. Simon Sinek 6.31 Million + USA
11. Deepak Chopra MD 5.81 Million + USA
~ 12. Daniel Goleman 5.70 Million + USA
13. Justin Trudeau 5.43 Million + CAN
14. Gary Vaynerchuk 5.26 Million + USA
15. Adam Grant 4.87 Million + USA
16. Brigette Hyacinth 4.34 Million + TTO
17. Anthony J James 4.03 Million + AUS
18. Narendra Modi 3.81 Million + IND
19. lan Bremmer 3.79 Million + usa
20. Brene Brown 3.73 Million + USA

© 2022 Results Formula



& Satya Nadella fffj - 3er+ + Sequir ***
VEED.IO z Cha CEQ at Microsoft

In the midst of historic constraints, people and organizations turned to digital
technology in 2022 to do more with less. Here are some of their incredible stories.

Valora esta traduccion - @

O

CCQZI 738 440 comentarios - 1470 veces compartido



And after publication, what do we do?

) Automated response management

0 0 Searct obod , '0 'io LY < + ©

e Automatod responses
Inbox
Creet people -

Messages

e » ! & q ‘;""» The Wosgs e >
W All messages it !

Aty Metsage onr Instant reply

bar conracting
i, thanks for contacting us

o Mcs."ongcr ° Of‘ We've received your
’ )
SAae and Get intorm ation matsage and appreciste m M t f B
3 s % .‘__ your Geting i Souch e a or USIneSS
Y Iastagram Dicect 1050000 15 e F451 MES1308 Lhat SOMesne Lnds The
Sreguantly 33E0d QueEions « WOOCKNG PYOECT In Massanger of ON INSLEram
OU CAN CUSIOMISe yOur message to sy hello, giwe
Comments & More Send contirmationa b g them mace information about The Woodland Project or
ot them Know when 10 expect a retponee

0 Facebook 168 D0’ ¢ 3900 e ved D
Instagrom Folom-vp ~

AQPOAMarst raminders ( FALAY 00 0s TUrMMed ON, peODe W

Automated Responses



mss)  We analyse our publications' reach metrics

° ;. . . me Metricool ES -
metrlcwl Inbox Planning SmartLinks Ads i NfOYiINRJODRRAG @
ACCOUNT  POSTS  AD ACCOUNTS ) JuL 1, 2022 - JUL 17, 2022
N Wb (Blog @ Account
€) Facebook ™,
regam & el 6113K 1 2472k~ | 19.83K+ {6502+ 55701 45111 0
aamm ' - Instagram Twitter LinkedIn YouTube Facebook Twitch
W Twitter &, 30000
]
M Linkedin o 20000 o o
@ Pinterest o 10000
o o o o e — o e o o o e ——0
& G . B s G o 2 o o s o]
" TikTok o 0 o o
Jul 1 Jul 3 Jul 5 Jul 7 Jul9 Jul 11 Jul 13 Jul 15 Jul 17
E Google Busine... &,
@ YouTube oo .
Impressions

Twitch ‘e

& Facebook Ads o,
0\ Google Ads w
TikTok Ads N

Reports

1]
H Hashtag Tracker

o 311.52K*

502.17K+

241.9K» 22.24KV 18.64K 17.78K Vv 83857 274v

Facebook Instagram YouTube TikTok Twitter LinkedIn Pinterest

144V

Google Business Profile

0

Twitch

200000

100000
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